

“Scientists deserve to be out of work. They don’t think commercially.”

                                               Senior Manager,  Large Aerospace Company.




The Commercialization of Space





David G. Stephenson.


In 1982 I was challenged, in front of my peers, by a manager from an aerospace company to ‘think commercially’. Science is neutral, ask and you will receive, but be wary of what you ask for, you might just get it.  


A few months later I submitted a paper on the Commercialization of  Space to the editorial board of the Journal of the British Interplanetary Society. The manager in question was a member of that magazine’s editorial board. For some reason they did not like it. Their objections were aesthetic not technical. This struck me as strange, in commerce profit is the ONLY aesthetic. However, eventually a poorly edited version was published in 1985 in the magazine ‘Spaceflight’.  The concept subsequently was relayed around the world by the Gemni news service.


Inspired by a scene from Mead’s classic S.F. novel; “the Big Ball of Wax”, in 1982, and long before Iridium and GlobalStar were conceived, I proposed launching a constellation of small, mass produced, communications satellites. They would be injected in a low earth orbit by the Space Shuttle from the Kennedy (Cape Canaveral) Space Center.  From their initial low earth orbit they would be raised to an eight hour orbit to service the markets of Europe, North America and Japan on successive orbits. 


Once in orbit the inclinations of some of the satellites would be adjusted by some fractions of a degree and the whole constellation arranged in a formation along the orbit path. Then the satellites would unfurl 400 square meters of reflective plastic sheet. These would act as mirrors and unlike solar sails could be quite robust. Titling and scanning the mirrors would reflect the light of the setting Sun onto a selected urban area approximately 130 kilometers in diameter.


On clear evenings, as they returned from work, or drove to the shopping mall and entertainment complex, consumers would now be able to look up and marvel at the sight of a familiar brand logo as a dazzling new constellation rising in the evening sky.  The motions of the satellite would project the impression that our planet was cruising down a freeway in space, bordered by the signs of a dynamic market economy.

· There is little point in now dwelling on the technical details of my proposal. It is sufficient to note that the advance of  hi-tech R & D has made my concept increasingly practicable and probably inevitable. Science and technology are merely a means to an end, and the end is the market. Technical substance matters little, the presentation is all important.  At a science fiction convention in 1984 I gave the following championship spiel:

· This would be a project that is ALL marketing and NO substance

· The project would make a huge amount of money, and in no way will it enrich the human condition.

· There will be jobs, jobs, jobs, for disposable wet-ware components, whoring themselves on short term contracts,  in instant, ticky tacky, tax-fiddled mind-brothels and widget screwing houses. Consequently money-crazed NASDAQ masturbators will be able to afford to drive loaded, gold plated Mercedes SUV’s to their outrageous mansions in up-market suburbs.

· All the dedicated astronomers, all the leading astrophysicists, all the tenured cosmologists, all the career space scientists, all the syndicated astrologers, will finally be disposed of. Indeed ANYONE who has looked at the sky and wondered will be rationalized. They are obviously perverted.

· No one looks at night sky. Have you looked at the night sky recently? Boring isn’t it!  Can you imagine a modern, dynamic, de-regulated, fully globalized, private sector communications medium broadcasting the same program night, after night, after night for millennia, with NO commercial breaks!

· This project will surely be favorably received by the targeted demographics when it is revealed as an array of Christmas stars during the festive season.

· Did not the first Christmas star blaze forth in divine glory in order to lead the faithful……..TO BUY GIFTS? Gold, Frankincense and Myrrh: luxury items with a high retail mark up, thereby increasing the gross domestic product of Mesopotamia by a statistically significant amount.

· This project will be a sign in the heavens of the Cosmic Prime Mover: *************************MAMON MBA.*******************************

· Think for a moment how our society’s free market, democratic principles will be enhanced when, at great expense, voters can look up and see their leaders profiles beaming down at them!

· Fifty political stars, each one no less than two orders of magnitude brighter than Venus, the goddess of LUST, at her very brightest.

· Each magnificent ensemble equaling the full Moon, the guiding star of Vampires, Werewolves and Lunatics. 


The commercialization of space will be the culmination of over three decades of mind contracting. Unarguably image projection from space perfectly expresses the spirit of government science policy, and precisely fulfils the letter of private sector hi-tech R & D project management.
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